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Course Outcomes
Department of Commerce

B.COM- I

IT Application in Business

CO1 | The basic objection of this paper is to familiarize the students with basic concepts of the
computers and a hands on practice of the various operating system commands.

Entrepreneurship Development

CO1 | It provides exposure to the students to the entrepreneurial culture and industrial growth so
as to preparing them to setup and manage their own small business units.

Business & Industrial Economics

CO1 | The objective of this course is to acquaint the students with the Business economics as are
application in business

Business Mathematics & Statistics

CO1 | The objective of this course is to impart knowledge so that students improve their logical
reasoning ability and interpretation of various statistical results and understand
mathematical calculation.

Financial Accounting

CO1 | The course aims at acquainting the students with the emerging issues in business, trade and
commerce regarding, maintain and presenting the accounting and financial facts.

B.COM- II

IT Application in Business

CO1 | Update the computerized accounting transaction and use of ERP software for voucher entry
creation and new trends in Business i.e. E-Commerce, E-Business, E-market and related
technology.

Corporate Accounting

CO1 | The principal objective of this course is students will be aware about corporate accounting
system.

Cost Accounting

CO1 | This course exposes the students to the basic concepts and the tools used in cost accounting.

Goods and Service Tax (GST)

CO1 | The course exposes the basic concept of GST, Procedure and Legislation pertaining to
Indirect tax

Marketing Management

CO1 | The basic objective of this course is to familiarize with marketing trends, services,
consumer behavior and E-marketing concept.




B.COM- 11l

Advanced Financial Accounting

Co1

The objective of this course is to equip the students with the ability to analyze, interpreted
and uses financial accounts in business enterprises

Management Accounting

Co1

The objective of this course is to equip the students with the ability to analyze and
interpreted accounting information in managerial decision making. The students are
expected to have a good working knowledge of the subject. This course provides the
students an understanding of the application of management accounting techniques.

Computerized Accounting

Co1

Benefits to student work with well known accounting software e.g. tally ERP 9. Students
enable to process and record the business transactions and manage the accounts information
using software.

Direct Tax

Co1

The course exposes the basic tax concepts; procedure and legislation pertain to Indirect and
Direct Tax.

Auditing

Co1

The study of various components of this course will enable the students to know about the
auditing procedure.

Business Regulatory Framework

Co1

To acquaint students with the basic concepts, terms, Provisions and application of Business
Laws.




M.COM- I

Management practices and organization behavior

CO1 | To enhance equality management ability of the students
Marginal Economics
CO1 | Update the subject knowledge among the students at corporate level and its use in decision
making.
Corporate financial accounting
CO1 | Update the subject knowledge among the students at corporate level
Business Environment
CO1 | To make the students understand the various aspect by business environment are their
impact on industry international trade.
M.COM- Il
Research Methodology
CO1 | To expose the students with research process, data collection and analysis, sampling, report
writing etc.
Human Resource planning and development
CO1 | The objective of this course is to expose students to the Human Resource planning
methodologies and various aspects of HR Practice.
Business Legislation
CO1 | Update knowledge about different business legislation in practice
International marketing
CO1 | To make the students understand the importance of international marketing entry strategies,

foreign market, selection, product development and distribution.




